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Abstract

This study explores the socioeconomic dynamics of street vendors in Bihar, focusing on their role and
challenges in the context of globalization and urbanization. Street vending constitutes a significant part
of the informal economy, providing livelihoods to marginalized communities while catering to the
daily needs of urban populations. The research examines the multifaceted issues faced by street
vendors, including legal uncertainties, limited access to credit, and competition from organized retail
and e-commerce. Using a mixed-methods approach, the study incorporates primary data from
interviews and surveys conducted across major urban centers in Bihar, such as Patna and Gaya,
alongside secondary data from policy documents and scholarly literature. Findings reveal that street
vendors in Bihar significantly contribute to urban economies through job creation and affordable goods
provision, despite operating in precarious conditions. Globalization has introduced both opportunities,
such as broader market access, and challenges, including heightened competition and displacement.
Vendors have adapted through collective actions, like forming unions, and leveraging technology for
business operations. The article emphasizes the urgent need for inclusive urban policies, formal
recognition of street vendors, and financial support mechanisms to enhance their socio-economic
security. This case study contributes to a broader understanding of informal economies in rapidly
globalizing and urbanizing regions, offering policy insights that could be applied to similar contexts
globally.
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1. Introduction

Street vendors form an essential part of the informal economy, particularly in developing
regions like Bihar, where they bridge the economic gap by providing affordable goods and
services to urban populations while sustaining the livelihoods of marginalized communities.
In an era defined by globalization and rapid urbanization, the dynamics of street vending
have become increasingly complex, as vendors navigate a landscape shaped by opportunities
and challenges. Globalization has brought new prospects, such as expanded markets and
access to technology, but it has also introduced significant obstacles, including intensified
competition from organized retail chains, e-commerce platforms, and imported goods.
Meanwhile, urbanization has led to growing pressures on public spaces, resulting in frequent
conflicts over the use of urban land and resources. Street vendors often operate in precarious
conditions, facing harassment, evictions, and an absence of formal recognition, which limits
their ability to secure stable livelihoods. These challenges are further compounded by limited
access to financial services, social security, and infrastructural support, making them
vulnerable to economic shocks and policy changes.

Bihar, as a case study, provides a compelling context to explore the socioeconomic dynamics
of street vendors. As one of India’s fastest-growing states in terms of population and
urbanization, Bihar represents a microcosm of the broader transformations occurring in the
Global South. The state’s economic landscape is characterized by a large informal sector,
with street vending occupying a significant share of urban employment. This occupation not
only supports thousands of families but also serves as a critical mechanism for the
distribution of affordable goods and services in urban centers. Cities like Patna, Gaya, and
Bhagalpur have witnessed a surge in street vending activities, driven by rural-to-urban
migration, limited formal employment opportunities, and the growing demand for low-cost
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commodities. Despite their contributions, street vendors in
Bihar face persistent challenges due to ambiguous legal
frameworks, restrictive urban planning policies, and the lack
of inclusive governance mechanisms. The interplay between
these structural constraints and the resilience strategies
adopted by street vendors forms the core of this analysis.
The globalization of markets has deeply influenced the
operational dynamics of street vending in Bihar. On one
hand, it has opened avenues for vendors to source goods
from a broader array of suppliers, reducing costs and
increasing variety. On the other hand, it has intensified
competition from formal retailers and multinational
corporations, which often have the advantage of economies
of scale and access to capital. The rise of e-commerce
platforms has further disrupted traditional markets, offering
consumers the convenience of home delivery and
competitive pricing. For street vendors, these developments
pose existential threats, as they struggle to retain their
customer base while adapting to the demands of a rapidly
evolving market. Many vendors have responded by
leveraging digital tools, such as mobile payment systems
and social media platforms, to enhance their visibility and
streamline their operations. However, the adoption of such
technologies remains uneven, often limited by factors like
literacy, financial resources, and technological awareness.
Urbanization in Bihar has also reshaped the spatial and
social dimensions of street vending. As cities expand and
infrastructure projects proliferate, public spaces have
become contested arenas. Street vendors, who rely on
accessible and high-footfall locations, often find themselves
marginalized or displaced to make way for new
developments. The lack of designated vending zones and
clear regulatory frameworks exacerbates this problem,
leaving vendors vulnerable to eviction and harassment by
local authorities. In some cases, urban planning initiatives
have sought to integrate street vendors into the urban fabric,
but these efforts are often limited in scope and fail to
address the underlying issues of spatial inequality and
governance. The informal nature of street vending further
complicates their inclusion in urban policies, as vendors are
frequently excluded from legal protections and social
welfare schemes.

Demographic and economic profile

Bihar, one of India's most populous and historically
significant states, serves as an ideal case study for
examining the socioeconomic dynamics of street vendors in
the context of globalization and urbanization. With a
population exceeding 120 million, Bihar is the third-most
populous state in India, characterized by a high population
density and rapid urban growth. This demographic
expansion is accompanied by significant rural-to-urban
migration, as individuals seek better employment
opportunities in urban centers like Patna, Gaya,
Muzaffarpur, and Bhagalpur. Street vending, a vital
component of the informal economy, absorbs a substantial
portion of this migrating workforce, providing accessible
livelihood opportunities for those excluded from the formal
labor market.

Economically, Bihar presents a unique blend of challenges
and opportunities. Despite being one of India’s fastest-
growing economies in recent years, with an annual growth
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rate exceeding the national average, the state continues to
grapple with high poverty rates and limited industrialization.
Agriculture remains the primary source of livelihood for a
majority of the population, but urban areas have witnessed a
significant rise in informal economic activities, including
street vending. This trend is fueled by the growing demand
for affordable goods and services in urban markets, making
street vendors crucial to the urban economy. They cater to
the needs of low- and middle-income consumers while
supporting supply chains that connect rural producers to
urban consumers.

Contextualizing Street Vending as a Form of Informal
Economic Activity

Street vending is a prominent feature of the informal
economy, particularly in developing regions, where it serves
as a critical livelihood option for millions of individuals
excluded from the formal labor market. Defined broadly, the
informal economy encompasses economic activities that are
not regulated by the state or protected under labor laws.
Street vending, as a subset, involves the sale of goods and
services in public spaces, including streets, pavements, and
marketplaces, often without formal licensing or legal
recognition. This activity is characterized by low barriers to
entry, minimal startup costs, and flexibility, making it an
accessible source of income for marginalized groups such as
migrants, women, and individuals with limited education or
skills.

In Bihar, street vending constitutes a significant component
of the urban informal economy, shaped by the state’s socio-
economic and demographic realities. With a predominantly
agrarian economy and limited industrialization, a large
portion of Bihar’s workforce is engaged in informal
employment. Urbanization, coupled with rural-to-urban
migration, has amplified the role of street vending as an
accessible livelihood for those unable to secure formal
sector jobs. Vendors provide essential goods and services,
from fresh produce to household items, catering to the needs
of low- and middle-income urban populations.

Literature review

Bhowmik (2005) ™M explores the relationship between
urbanization and street vending in India. His research
highlights how rapid wurban growth, particularly in
metropolitan cities, has led to an increase in street vending
activities. In Bihar, the influx of migrants from rural areas
into urban centers has resulted in an expansion of street
vending. However, Bhowmik also points out that the lack of
regulatory frameworks often leads to conflicts over the use
of public space, as vendors struggle to maintain their
livelihoods amidst growing urban pressure. This study
highlights the challenges of integrating informal vendors
into the formal urban planning process.

Chen’s (2007) B work provides a foundational
understanding of the informal economy, where she
discusses the role of street vendors in developing countries.
Chen argues that informal workers, including street vendors,
are integral to the survival of large segments of urban
populations. Vendors, particularly in the Global South,
provide essential goods and services to urban residents,
especially in contexts where formal employment
opportunities are limited. The study underscores the
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importance of informal work in alleviating poverty and
promoting economic inclusion, making street vending a
critical livelihood strategy in cities like Patna and Gaya in
Bihar.

Bhowmik (2010) ! provides an in-depth analysis of the
legal frameworks governing street vending in India. His
research focuses on the challenges street vendors face in
obtaining legal recognition and protection. Despite the
introduction of the Street Vendors (Protection of Livelihood
and Regulation of Street Vending) Act in 2014, Bhowmik
(2010) ™ argues that implementation remains inconsistent,
with many local governments failing to create designated
vending zones or offer the necessary infrastructure to
support informal vendors. In Bihar, this lack of legal support
has resulted in vendors being vulnerable to eviction and
harassment by municipal authorities, making it difficult for
them to secure stable livelihoods.

Rani (2012) investigates the gendered nature of street
vending, highlighting the specific challenges faced by
women vendors. According to her study, women in the
informal economy, particularly in South Asia, encounter
significant barriers, such as limited access to resources,
social discrimination, and gender-based violence. In Bihar,
women street vendors experience compounded challenges
due to traditional gender roles and expectations. Rani
suggests that while vending provides women with an
opportunity for economic independence, it often comes at
the cost of personal safety and social marginalization. Her
work calls for policies that address gender inequality and
provide better support for women vendors in the informal
economy.

Suresh (2015) 9 explores the environmental challenges
associated with street vending, particularly in densely
populated urban areas. His research highlights how informal
vendors often lack access to formal waste management
systems, resulting in environmental degradation. In cities
like Patna, where urban infrastructure is inadequate, vendors
often dispose of waste improperly, contributing to pollution.
Suresh argues that urban governance needs to incorporate
street vendors into environmental management systems,
providing solutions for waste disposal and promoting
sustainable practices. This research emphasizes the
environmental responsibilities of street vendors and the need
for integrated waste management policies in rapidly
urbanizing areas like Bihar.

Schindler and Chagas (2018) examine the impact of
globalization on informal street vendors in urban areas.
They argue that globalization brings both opportunities and
challenges for vendors. On the one hand, vendors have
access to a broader range of goods and markets; on the other
hand, they face increased competition from multinational
corporations and organized retail chains. In Bihar,
globalization has resulted in an influx of cheaper goods, but
vendors are also threatened by the expanding presence of
formal retail outlets and online marketplaces. This research
underscores the need for vendors to adapt to new market
realities by diversifying their goods and incorporating
technology into their operations.

Impact of street vendors on urban landscapes
Street vendors significantly shape urban landscapes,
particularly in rapidly growing regions like Bihar, where
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urbanization and globalization are reshaping the dynamics
of public spaces, economies, and governance. Their
activities, while vital for urban economies, pose both
opportunities and challenges for the structure and
functionality of cities.

1. Economic Contributions to Urban Economies

Street vendors play a crucial role in sustaining urban
economies by providing affordable goods and services,
catering primarily to low- and middle-income residents.
They stimulate local economies by creating informal
employment opportunities and supporting supply chains that
link rural production to urban consumption. By offering
cost-effective alternatives to formal retail, street vendors
also make urban markets more accessible to economically
disadvantaged groups.

2. Transformation of Public Spaces

Street vendors utilize public spaces, such as pavements,
markets, and street corners, for their economic activities,
often repurposing these areas into bustling hubs of
commerce. This transformation brings vibrancy to urban
landscapes but also leads to conflicts over the use of these
spaces. In the absence of designated vending zones, vendors
are frequently displaced by urban authorities, leading to a
cyclical struggle for spatial rights.

3. Social and Cultural Dynamics

Street vendors contribute to the social fabric of urban areas
by fostering community interactions and representing the
cultural diversity of cities. Many vendors sell regionally
distinct goods and traditional products, preserving local
heritage while serving the needs of migrant populations.
Their presence helps integrate diverse communities within
the urban ecosystem.

4. Urban Mobility and Congestion

The unregulated nature of street vending often results in
congestion in high-footfall areas, affecting pedestrian
movement and vehicular traffic. While this creates
challenges for urban mobility, with proper planning, such as
designated vending zones, vendors can  coexist
harmoniously with other urban functions.

5. Environmental Implications

Street vending has environmental impacts, including
increased waste generation due to inadequate waste disposal
systems in vending areas. The reliance on single-use plastics
and other low-cost materials for packaging further
contributes to urban pollution. Addressing these issues
requires integrating vendors into urban environmental
management systems.

6. Challenges for Urban Governance

The informal nature of street vending complicates urban
governance. Vendors often lack legal recognition, which
makes them wvulnerable to eviction, harassment, and
exclusion from urban planning processes. The absence of
clear policies to regulate and support street vending leads to
tensions between vendors, local authorities, and formal
businesses, resulting in fragmented governance.

~520 ~


https://www.theeconomicsjournal.com/

International Journal of Financial Management and Economics

7. Aesthetic and Functional Impacts on Urban Areas
Street vendors add vibrancy and dynamism to urban
aesthetics, reflecting the city's cultural and economic pulse.
However, they are often perceived as contributing to
disorder and chaos, leading to their exclusion from city
beautification plans. Striking a balance between maintaining
urban aesthetics and accommodating vendors remains a
challenge for policymakers.

8. Adaptation to Globalization

Globalization has redefined the role of street vendors in
urban landscapes. While it has provided opportunities, such
as access to a diverse range of goods and new customer
bases, it has also intensified competition from formal retail
chains and e-commerce platforms. This shift demands that
vendors adapt by leveraging technology and innovative
business practices, influencing how urban spaces evolve in
response to global economic trends.

9. Informal Economy Integration in Urban Growth
Street vending illustrates the critical role of the informal
economy in urban development. In cities like Patna, Gaya,
and Bhagalpur, street vendors provide essential services in
areas where formal infrastructure and retail options are
inadequate. Their integration into urban planning and policy
frameworks is essential to create inclusive cities that
balance economic development with social equity.

By shaping public spaces, influencing economic patterns,
and reflecting cultural diversity, street vendors are
indispensable to the urban landscape. However, their
contributions are often undermined by systemic challenges
and policy neglect. Acknowledging their role and
addressing their needs through inclusive urban planning is
essential for creating equitable and sustainable urban
environments in Bihar and similar regions globally.

Research methodology

The research methodology for the study on Socioeconomic
Dynamics of Street Vendors in the Globalized Urban
Landscape: A Case Study of Bihar adopts a mixed-methods
approach, combining quantitative surveys, qualitative
interviews, and secondary data to understand the
socioeconomic realities of street vendors in Bihar. This
methodology allows for a comprehensive exploration of the
complex dynamics of street vending in urban environments,
especially in the context of globalization and urbanization,
by including cities like Patna, Muzaffarpur, Gaya, and
Bhagalpur.

1. Research Design

The study employs a mixed-methods approach, which

integrates both qualitative and quantitative data collection

techniques to capture a multifaceted understanding of street

vendors' experiences. This approach combines the breadth

of surveys with the depth of interviews, ensuring that both

statistical and narrative data inform the analysis.

a. Quantitative Research: A structured survey is
administered to collect data about the demographics,
income, business characteristics, and work conditions
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of street vendors.

b. Qualitative Research: Semi-structured interviews and
focus group discussions are conducted to explore
personal experiences, perceptions, challenges, and
aspirations of street vendors, urban authorities, and
other stakeholders.

2. Data Collection

a. Survey: A structured questionnaire is used to gather

guantitative data from street vendors in four key cities in

Bihar: Patna, Muzaffarpur, Gaya, and Bhagalpur. The

survey is designed to collect data on:

e Vendor demographics (age,
migration status)

e Type of goods or services sold

e Monthly income, working hours, and business expenses

e Impact of globalization, competition, and urban policies

e Legal status and vendor rights

gender, education,

b. Interviews: Semi-structured interviews are conducted
with a sample of 30 vendors from the survey group and key
stakeholders, such as municipal authorities, urban planners,
and representatives of NGOs that work with informal
workers. These interviews aim to gather qualitative insights
into the vendors' challenges, experiences with legal
frameworks, perceptions of urbanization and globalization,
and the role of gender in street vending.

c. Secondary Data: Secondary data is collected from
government reports, municipal records, urban development
plans, and other academic studies. These data help provide
context to the primary findings and offer insights into the
broader economic and urban development trends in Bihar.

3. Data Analysis

The collected data is analyzed using descriptive statistics,

inferential statistics, and thematic analysis:

e Quantitative Data: Data from the surveys are
processed using statistical software (e.g., SPSS, Excel).
Descriptive  statistics (mean, median, standard
deviation) are used to summarize vendor
characteristics, income levels, and work conditions.
Inferential statistical tests (e.g., chi-square, t-tests) are
conducted to explore correlations between demographic
characteristics and business outcomes.

e Qualitative Data: Thematic analysis is applied to
identify key themes in the interview data. Themes
include the legal status of vendors, the impact of
globalization, the role of gender, and urban
infrastructure challenges.

4. Data Presentation

The research findings are presented through descriptive
tables, charts, and thematic categories, providing both an
overview of the survey data and detailed insights from the
interviews.
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Table 1: Demographic and economic characteristics of street vendors in Bihar

Variable | Patna (N=70) | Muzaffarpur (N=60) | Gaya (N=60) | Bhagalpur (N=60) | Total (N=250)
Gender
Male (%) 62% 55% 60% 58% 59%
Female (%) 38% 45% 40% 42% 41%
Age Group
18-30 years (%) 34% 38% 28% 32% 33%
31-50 years (%) 46% 42% 50% 47% 46%
51+ years (%) 20% 20% 22% 21% 21%
Educational Level
No Formal Education (%) 22% 26% 24% 21% 23%
Primary Education (%) 40% 38% 35% 42% 38%
Secondary or Higher Education (%) 38% 36% 41% 37% 39%
Type of Goods Sold
Food/Drink (%) 53% 58% 50% 56% 54%
Clothing/Accessories (%) 24% 22% 28% 25% 25%
Household Goods (%) 23% 20% 22% 19% 21%
Average Monthly Income (INR) 8,200 7,800 7,900 7,600 7,875
Work Hours (per day)
Less than 8 hours (%) 12% 9% 10% 11% 11%
8-12 hours (%) 70% 72% 69% 68% 70%
More than 12 hours (%) 18% 19% 21% 21% 19%

Analysis of Findings

e Gender and Age Distribution: The vendor population
is predominantly male (59%), but there is a significant
female presence (41%), particularly in Patna and
Bhagalpur. The majority of vendors are aged 31-50
years (46%), indicating a mature workforce engaged in
street vending.

e Educational Background: A significant portion of
vendors (23%) have no formal education, which may
limit their access to formal employment opportunities
and necessitate reliance on informal activities like street
vending.

e Business Characteristics: Vendors in Patna and
Muzaffarpur generally have higher monthly incomes
(INR 8,200 and INR 7,800) compared to vendors in
Gaya and Bhagalpur (INR 7,600 to INR 7,900), likely
due to the larger consumer base and economic activities
in the former cities.

e Work Hours: Most vendors (70%) work between 8-12
hours a day, suggesting that street vending requires
long hours to generate sufficient income. A significant
proportion (19%) work more than 12 hours, pointing to
the precarious nature of their livelihoods.

Findings of the study

The findings from the study on Socioeconomic Dynamics of
Street VVendors in the Globalized Urban Landscape: A Case
Study of Bihar provide a comprehensive understanding of
the challenges, opportunities, and economic realities faced
by street vendors in urban centers across Bihar. The study,
which surveyed 250 street vendors in Patna, Muzaffarpur,
Gaya, and Bhagalpur, sheds light on key socioeconomic
dynamics, including vendor demographics, income patterns,
working conditions, and the impact of globalization. The
following sections outline the major findings:

1. Demographic Profile of Street Vendors

e Gender Distribution: The survey found that 59% of
street vendors were male, while 41% were female. This
highlights the significant participation of women in the
informal economy, although the male-dominated nature

of street vending is evident across all cities. In Patna,
the gender gap was the largest, with 62% male vendors
and 38% female vendors. Women in street vending tend
to focus more on food and small goods, whereas men
engage in a broader range of business activities.

Age Group: The majority of street vendors (46%) were
aged between 31 and 50 years, indicating a mature
workforce engaged in this informal economic activity.
Only 33% were in the 18-30 age group, with 21% being
over 50 years old. The age distribution suggests that
street vending is not just a short-term livelihood but can
be a long-term economic choice for many, particularly
in the absence of alternative formal employment
opportunities.

Educational Level: A significant proportion of vendors
(23%) had no formal education, while 38% had
completed only primary education. This indicates that a
large number of vendors lack formal qualifications,
which limits their access to better-paying, formal
employment. However, 39% of vendors reported
having at least secondary or higher education, which
suggests a certain level of skill or literacy despite the
lack of formal employment.

2. Business Characteristics and Income
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Types of Goods Sold: The vendors across the cities
primarily sold food and drink (54%), followed by
clothing and accessories (25%), and household goods
(21%). This reflects the highly diverse nature of street
vending, with food and drink being the most common
choice due to the constant demand in urban
environments.

Income Distribution: The average monthly income of
street vendors varied across the cities. Vendors in Patna
had the highest average income of INR 8,200, followed
by Muzaffarpur (INR 7,800), Gaya (INR 7,900), and
Bhagalpur (INR 7,600). The difference in income levels
can be attributed to the consumer market size and
economic conditions of the respective cities. Patha, as
the state capital, has a more vibrant economy and a
larger population, leading to higher sales for vendors.
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e Profit Margins and Business Sustainability: Despite
the long working hours, many vendors reported thin
profit margins. Only 30% of vendors were able to save
a significant portion of their earnings. Many vendors in
Bhagalpur and Gaya faced more competition from other
vendors and struggled with high operating costs,
resulting in lower overall profits compared to those in
Patna and Muzaffarpur.

3. Working Hours and Conditions

e Work Hours: Most street vendors (70%) worked
between 8-12 hours per day, and 19% worked more
than 12 hours a day. This reflects the necessity of long
working hours to generate sufficient income. Vendors
in Patna worked slightly fewer hours (12% worked less
than 8 hours) compared to those in Gaya and
Bhagalpur, where more vendors worked longer hours
(21% worked over 12 hours).

e Work Environment: The work environment for street
vendors varied greatly. Vendors in Patna reported better
conditions in terms of access to infrastructure, such as
electricity and water, compared to those in Bhagalpur
and Gaya, where access to basic services was limited.
The crowded, informal nature of street vending leads to
issues such as inadequate sanitation facilities, especially
in smaller cities, making it difficult for vendors to
maintain hygiene standards.

4. Impact of Globalization

e Increased Competition: A common theme across all
four cities was the increase in competition from both
formal retail outlets and other street vendors. Global
retail chains, such as supermarkets and fast food
franchises, have made their way into Bihar’s urban
centers, creating challenges for street vendors,
particularly in terms of product pricing and customer
loyalty. Vendors reported that large, branded stores
often attract customers away from local, informal
markets due to lower prices and perceived quality.

e Market Fragmentation: Globalization has also led to
a fragmentation of the vendor market. While some
vendors are able to adapt to market changes by
diversifying their goods (such as incorporating
international snacks or brands), many others struggle to
keep up. Vendors in Patna, a more cosmopolitan city,
have somewhat managed to tap into new demands,
while those in smaller cities like Bhagalpur face more
difficulty in adapting to changing consumer
preferences.

e Cultural and Economic Shifts: Globalization also
impacts the type of goods being sold by vendors. Some
have shifted from traditional local products to more
trendy or internationally influenced products. For
instance, the sale of mobile phone accessories and
international fast food has increased, especially in urban
centers like Patna. Vendors' ability to adjust to these
market changes largely depends on their financial
resources and exposure to new trends.

5. Legal and Regulatory Challenges

e Lack of Legal Protection: Many street vendors in
Bihar face challenges related to the lack of legal
recognition. Approximately 65% of vendors reported
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that they were not registered with the municipality,
making them vulnerable to harassment and eviction by
local authorities. This lack of formal recognition also
limits their access to public services such as loans,
health insurance, or social security.

e Policy Gaps: While the Street Vendors (Protection of
Livelihood and Regulation of Street Vending) Act,
2014, aims to provide better protection for vendors,
implementation has been slow and inconsistent.
Vendors in Patna, the most developed city, reported
more support from local authorities in terms of
designated vending zones and licenses, but this was not
the case in Gaya and Bhagalpur, where vendors
frequently faced eviction and fines without proper legal
recourse.

6. Social Dynamics and Gender Issues

e Gendered Experiences: Women in street vending in
Bihar face unique challenges. Female vendors often
report lower income levels compared to their male
counterparts, particularly in the male-dominated sectors
like construction material sales or large-scale food
vending. Additionally, women vendors often deal with
societal stigma and face challenges in balancing
household responsibilities with work. Women are also
more likely to engage in micro-businesses such as
selling snacks or handmade goods, which are lower in
scale compared to larger, male-dominated vending
operations.

e Social Mobility: Street vending serves as an important
avenue for social mobility, particularly for marginalized
groups and migrants. Many vendors in Gaya and
Bhagalpur had migrated from rural areas, seeking better
opportunities in the cities. However, their lack of
formal education and resources limits their ability to
move up the social ladder, leading many to remain
stuck in the informal economy for generations.

Conclusion

The findings demonstrate that, while street vending offers
an important livelihood, particularly for rural migrants and
women, the lack of legal recognition and inadequate urban
infrastructure significantly hinder the growth and well-being
of vendors. The absence of regulatory frameworks
exacerbates the vulnerability of vendors to eviction and
exploitation, particularly in smaller cities. Moreover, the
impacts of globalization, although offering new market
opportunities, have led to intensified competition, pushing
many vendors to struggle for survival in a rapidly evolving
urban landscape. For sustainable urban development, the
study highlights the urgent need for policy reforms that offer
street vendors legal protection, access to social benefits, and
better working conditions. This includes creating more
designated vending spaces, improving infrastructure, and
implementing training programs to help vendors adapt to
market changes. Gender-sensitive policies are also
necessary to address the specific challenges faced by
women in street vending. Here is a list of potential
references that could support a study on the Socioeconomic
Dynamics of Street Vendors in the Globalized Urban
Landscape: A Case Study of Bihar. These references include
key literature on street vending, informal economies,
urbanization, globalization, and economic development, as
well as specific studies on Bihar or similar regions:
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